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AHOTALIIA

JlocTipKeHHS TPUCBSIYEHO OCOOJIMBOCTSIM BUKOPHCTAHHS HEOJIOTI3MIB B
anrnmomMoBHuX IHTepHeT-3MI Ta BKIIOYWAE TpuU poO3NLIU. Y MEepHIOMY PO3IiTi
PO3TJISTHYTO HEOJIOTI3MHM K JWHAMIYHI MOBHI KOHCTPYKIIii, 110 BUHHUKAIOTH Y
BIJIMTOBI/Ib HA CYCITUTbHI 3MIHH, BIIA3EPKAITIOIOYH Pi3HI CHEepH KUTTS.

Jpyruii po3aijl OXOIUIIOE aHalli3 TEOPETHMYHHMX acCIeKTIB HEOJIOTI3MIB,
30KpeMa CTPYKTYPHO-CEMAaHTHUYHUX  Kiacu(ikaiid, BKa3ylOud Ha IXHIO
IHHOBAIIIIHY PUPOTY Ta POJib Y GOpMyBaHHI MOBHOTO JIaHIIATY.

TpeTiii po3nin Hajgae BUCHOBKHM IOJO BIUITMBY HEOJIOTI3MIB Ha BHUBYCHHS
MOBH, BKa3ylOUM Ha MOXJIMBI MO3UTHBHI Ta HETaTWBHI HACHiAKU. baraTorpanHuit
X1 JOCIIKSHHS BUSBIISIE BAXKIUBICTh YpaxyBaHHs KYJIbTYPHOI BIAIOBITHOCTI
B MpolleCi BUBYEHHS MOBU Ta 3HAXO/HKEHHsA OallaHCy MIK TpagullisiMu Ta

1HHOBAI[ISIMU.



ABSTRACT

This study is devoted to the particularities of neologism use in the English
language Internet media and consists of three chapters. The first chapter examines
neologisms as dynamic linguistic constructions that emerge in response to social
change and reflect different spheres of life.

The second chapter includes an analysis of theoretical aspects of neologisms,
including structural-semantic classifications, which highlight their innovative
nature and their role in shaping the linguistic landscape.

The third chapter draws conclusions about the impact of neologisms on
language learning, highlighting possible positive and negative consequences. The
multifaceted approach of the study underlines the importance of considering
cultural relevance in language learning and finding a balance between tradition and

innovation.



